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A Brief History of PARK(ing) Day

PARK(ing) Day is an annual global event where citizens, artists and activists collaborate to temporarily
transform metered parking spaces into temporary public spaces. Running since 2005, PARK(ing) Day has
evolved into a global movement, with organizations and individuals creating new forms of temporary
public space in urban contexts around the world. Thesiaisof PARK(ing) Day is to call attention to the

need for more urban open space, to generate critical debate around how public space is created and
allocated, and to improve the quality of urban human habitat. The original PARK(ing) project by Rebar in
San Francisco in 2005 transformed a single metered parking space into a temporary public park inclusive
of some sod, one bench, and a trg#oto above) The goal was to explore the range of possible

activities for this short zhour time period (the maximurtime period for the meter), and to provoke a

critical examination of the values that generate the form of urban public space. Since 2005, PARK(ing)
Day has been adapted to address a variety of social issues in diverse urban contexts around the world,
and the project continues to expand to include interventions and experiments well beyond the basic
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ecology demonstrations, built art installations, and even opeined bike repair shops! In addition to

being quite a bit of fun, PARK(ing) Day has effectivelsahged the metered parking space as an

important part of the commons a site for generosity, cultural expression, socializing and play. And
although the prgect is temporary, it is meant to help inspire others to participate in the civic processes

that permanently alter their own urban landscape.

The Goal

Our goal of PARK(ing) Day every year is to create a fun and interesting temporary public space that can
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line with the goals of the Plan. The CSLA is the advocate for Landscape Architecture in Canada that is
dedicated to advancing the art, science, amédqtice of Landscape Architecture in the country. One of
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in the city where Landscape Architects should be consulted, and they are not. We want to address this

issue and start to inform the public and other design sectors of the importance, and the value, of hiring

or working with a professional Landgie Architect. We believe that the temporary PARK, if only for the

day, can become a creative platform for us to reach out to the public and promote our beloved

profession.
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province, to create beautiful, functional, and enjoyable outdoor spaces. Two(8fachael Fitkowski

and Matthew Mills)are Full Members of APALA. We have been inspired by different PARK(ing) Day

events that we have observed across theswy and continentf YR 6 S Q@S y2¢ oNRdAAKG 0
W2 Ky Chieecordzdddtiie years. We are constantly working to raise awareness of the profession in
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the province, and we believe that a social event like PARK(ing) Day is a great platfolmtcaind
educate people about the role thatfal Y R& OF LIS ! NOKAGSOG OFy LXlFe Ay GK
outdoor spaces.

The Event
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front of our office lilding). We converted two parking spaces out front into an urban beach for the day,
and the results were fantasti®Ve had roughly 100 people stop in and relax on the beach throughout
the day. Besides that, there were plenty more tisatv the beach, as we are locdten a very busy
street Thebeachwasalsoright in front of a bus stop, so every time the bus stopped, we got lots of new
viewers!
This year was by far our best in terms of media-igkor the event. Between a Facebook Event and
posters around downtown, manyeople marked their calendars in advance and stopped by to check out
the beach on the last day of summer. Many news outlets contacted us after seeing the ground that the
Facebook Event was gaining (the number of people in the event got up to about B4Q®y.are some
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on the last page of this report.
1 Facebook Evenhttps://www.facebook.com/events/879467972243558/
1 VOCM Articlehttp://vocm.com/news/lemarchantroad-transformsinto-beachfrontproperty-
for-parkingday/
1 NTV Evening Newsttp://ntv.ca/programs/newsprograms/eveningnewshoui(Episode for
September 21, starting at 27:42)
1 NTV First Edition Prombttp://ntv.ca/programs/newsprograms/firstedition/ (Episale for
September 14, starting at 20:25)
1 Appeared on CBC Radio One on Septemb&id2@ing OnTheGo with Ted Blades.
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