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PARK(ing) Day is an annual global event where citizens, artists and activists collaborate to temporarily 
transform metered parking spaces into temporary public spaces. Running since 2005, PARK(ing) Day has 
evolved into a global movement, with organizations and individuals creating new forms of temporary 
public space in urban contexts around the world. The mission of PARK(ing) Day is to call attention to the 
need for more urban open space, to generate critical debate around how public space is created and 
allocated, and to improve the quality of urban human habitat. The original PARK(ing) project by Rebar in 
San Francisco in 2005 transformed a single metered parking space into a temporary public park inclusive 
of some sod, one bench, and a tree (photo above). The goal was to explore the range of possible 
activities for this short 2-hour time period (the maximum time period for the meter), and to provoke a 
critical examination of the values that generate the form of urban public space. Since 2005, PARK(ing) 
Day has been adapted to address a variety of social issues in diverse urban contexts around the world, 
and the project continues to expand to include interventions and experiments well beyond the basic 
άǘǊŜŜ-bench-ǎƻŘέ ǇŀǊƪΦ Lƴ ǊŜŎŜƴǘ ȅŜŀǊǎΣ ǇŀǊǘƛŎƛǇŀƴǘǎ ƘŀǾŜ ǇƭŀƴǘŜŘ ǘŜƳǇƻǊŀǊȅ ǳǊōŀƴ ŦŀǊƳǎΣ ǇǊƻŘǳŎŜŘ 
ecology demonstrations, built art installations, and even opened free bike repair shops! In addition to 
being quite a bit of fun, PARK(ing) Day has effectively re-valued the metered parking space as an 
important part of the commons ς a site for generosity, cultural expression, socializing and play. And 
although the project is temporary, it is meant to help inspire others to participate in the civic processes 
that permanently alter their own urban landscape. 
 

Our goal of PARK(ing) Day every year is to create a fun and interesting temporary public space that can 
ōŜ ŜƴƧƻȅŜŘ ōȅ ŀƭƭ ǇŀǎǎŜǊǎōȅΦ ²Ŝ ǊŜǾƛŜǿŜŘ ǘƘŜ /{[!Ωǎ {ǘǊŀǘŜƎƛŎ tƭŀn and believe that creating a PARK is in 
line with the goals of the Plan. The CSLA is the advocate for Landscape Architecture in Canada that is 
dedicated to advancing the art, science, and practice of Landscape Architecture in the country. One of 
ǘƘŜ Ǝƻŀƭǎ ƻŦ ǘƘŜ /{[! ƛǎ ǘƻ άŀŘǾƻŎŀǘŜ ƻƴ ōŜƘŀƭŦ ƻŦ ƭŀƴŘǎŎŀǇŜ ŀǊŎƘƛǘŜŎǘǎ ŀƴŘ ǘƘŜ ǇǊƻŦŜǎǎƛƻƴΦέ ²Ŝ ǿŀƴǘ ǘƻ 
ŀŘǾƻŎŀǘŜ ŦƻǊ [ŀƴŘǎŎŀǇŜ !ǊŎƘƛǘŜŎǘǳǊŜ ŀǘ ŀ ƭƻŎŀƭ ƭŜǾŜƭ ƘŜǊŜ ƛƴ {ǘΦ WƻƘƴΩǎΦ ²Ŝ ŦŜŜƭ ǘƘŀǘ ǘƘŜǊŜ ŀǊŜ many jobs 
in the city where Landscape Architects should be consulted, and they are not. We want to address this 
issue and start to inform the public and other design sectors of the importance, and the value, of hiring 
or working with a professional Landscape Architect. We believe that the temporary PARK, if only for the 
day, can become a creative platform for us to reach out to the public and promote our beloved 
profession.  
²Ŝ ŀǊŜ ŀ ƎǊƻǳǇ ƻŦ ǇǊƻŦŜǎǎƛƻƴŀƭ [ŀƴŘǎŎŀǇŜ !ǊŎƘƛǘŜŎǘǎ ǿƻǊƪƛƴƎ ƭƻŎŀƭƭȅ ƛƴ {ǘΦ WƻƘƴΩǎ, and across the 
province, to create beautiful, functional, and enjoyable outdoor spaces. Two of us (Rachael Fitkowski 
and Matthew Mills) are Full Members of APALA. We have been inspired by different PARK(ing) Day 
events that we have observed across the country and continent, ŀƴŘ ǿŜΩǾŜ ƴƻǿ ōǊƻǳƎƘǘ ǘƘŜ ŜǾŜƴǘ ǘƻ {ǘΦ 
WƻƘƴΩǎ ŦƻǊ ǘhree consecutive years. We are constantly working to raise awareness of the profession in 
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the province, and we believe that a social event like PARK(ing) Day is a great platform to inform and 
educate people about the role that a [ŀƴŘǎŎŀǇŜ !ǊŎƘƛǘŜŎǘ Ŏŀƴ Ǉƭŀȅ ƛƴ ǘƘŜ ŘŜǎƛƎƴ ƻŦ ƻǳǊ ǇǊƻǾƛƴŎŜΩǎ 
outdoor spaces. 
 

¢Ƙƛǎ ȅŜŀǊΩǎ ŜǾŜƴǘ ǘƻƻƪ ǇƭŀŎŜ ƻƴ CǊƛŘŀȅ {ŜǇǘŜƳōŜǊ нмst from 9am-6pm, at 95 Lemarchant Road (right in 
front of our office building). We converted two parking spaces out front into an urban beach for the day, 
and the results were fantastic. We had roughly 100 people stop in and relax on the beach throughout 
the day. Besides that, there were plenty more that saw the beach, as we are located on a very busy 
street. The beach was also right in front of a bus stop, so every time the bus stopped, we got lots of new 
viewers! 
This year was by far our best in terms of media pick-up for the event. Between a Facebook Event and 
posters around downtown, many people marked their calendars in advance and stopped by to check out 
the beach on the last day of summer. Many news outlets contacted us after seeing the ground that the 
Facebook Event was gaining (the number of people in the event got up to about 1,400). Below are some 
ƭƛƴƪǎ ǘƻ ǎŜƎƳŜƴǘǎ ǘƘŀǘ ŀƭƭ ƘŀŘ ǘƻ Řƻ ǿƛǘƘ ǘƘƛǎ ȅŜŀǊΩǎ t!wYόƛƴƎύ 5ŀȅΦ The poster for the event can be found 
on the last page of this report.  

¶ Facebook Event: https://www.facebook.com/events/879467972243558/  

¶ VOCM Article: http://vocm.com/news/lemarchant-road-transforms-into-beachfront-property-
for-parking-day/  

¶ NTV Evening News: http://ntv.ca/programs/news-programs/eveningnewshour/ (Episode for 
September 21, starting at 27:42)  

¶ NTV First Edition Promo: http://ntv.ca/programs/news-programs/first-edition/ (Episode for 
September 14, starting at 20:25) 

¶ Appeared on CBC Radio One on September 20th during On-The-Go with Ted Blades. 
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